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Current State of
the 3PL Market




Current State of the 3PL market

These are huge 1ssues no single company

can solve by themselves,” says Mark

-~ Baxa, president and CED of the Council of
* Supply Chain Managemant Professionals

[CECMP). *The Inconsistency in the

physical distribution of the supply chaln

worldwide has driven dissatisfacton.”
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Change Management in Shipper and 3PL Relationships
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Artificial Intelligence and Data in the Supply Chain
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The Importance of the Direct-to-Consumer Experience
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Cross-Border Truck Traffic in the U.S.
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Trends in Real Estate and Labor




; A _
: : " - i
: : 3 il Frre &
’ o : :
; ; - |




| —r
: : L 1
T 2 i LB .
i = :
L v ; = .
i ) - “ F = : :
& a - F; - - ; ; -
- r a
L .

LR EE LR




b o B

About thé Study,
Respondents, and
Sponsors “




About the Study




¢ b:
ELs
ﬂ.







About the Respondents
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